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Bivreookomrnuévo pvupa Tou Benson Smith, Chairman

Av avriuetwrrilete mpoLAnua ue nv avarmapaywyn Tou Bivreo,
aKOAoUBNOTE TOV TTAPAKATW CUVOETLO:
https://vimeo.com/248216765/03cc783ef0

THE TELEFLEX
ADVANTAGE

H Teleflex gival évag TTaykOOPIOG TTPOUNBEUTAG
€CEIDIKEUPEVWV 1OTPOTEXVOAOYIKWY TTPOIOVTWV
TTOU BonBouv oTn BeATiwoN TNG UYEIOG Kal TNG
TTOI0TNTAG (WG TWV AVOPWTTWV.

YAoOTTo10UE KAIVOTOMIKEG AUOEIG VIO OCUYKEKPIPEVOUG
OKOTTOUG — TOUG KAPTTOUG TNG oUVEXOUG UG TTPOoTTABEIag
VO OVOKAAUTITOUME KAl VA KAAUTTTOUE QVIKOVOTTOINTEG
KAIVIKEG aQVAYKEG — KATA TPOTTO WPEAIMO YIa TOUG QOBEVEIC,
TOUG TTAPOXOUG UTTNPECIWVY UYEIOG Kal TNV KoIvwvia. EipaoTe
MO DIOPKWG AVATITUCCOUEVN ETAIPEIO TTOU KAVE TN dlagopd.

Mag ouvdEel 0 KOIVOG Hag OKOTTOC Kal Ol KOIVEG Jag agieg.
AvetdptnTa atmd Tov TOTTO OTOV OTToI0 epyalouacTe, Tn B€on
TTOU KOTEXOUME 1 TN YAWOOA TToU JIAAME, HAG EVWVEL N YVWON
TTWG AUTO TTOU KAVOUNE KGBE PEpa eTTNPEAdeEl TIG CWEG TWV
OuVvVavVBpPWTTWY Jag.

Avartrtuén, KouAtoupa, AvBpwTrol kal Kaplépeg: auTo €ival To
Mpoéypaupa Advantage tng Teleflex.
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THE TELEFLEX
ADVANTAGE

MapakaTa®ikn Hag n avaTrTuén

* AUVOUIKE TTAyKOOUIO BIOUNXAVIO IATPOTEXVOAOYIKWY TTPOIOVTWY

* 2TTOUdQIA EPTTOPIKA OUATA TTOU YVWPEICOUV KAl EUTTICTEUOVTAI Ol
KAIVIKOI yiaTpoi

H KouAToupa avaTtrTUcoETAl HEOW

KOIVOU OPAMNATOG Kal aglwv

» BeATiwvovTag Tnv uyeia Kai TNV moIdétNTa OTIC (WES TWV avVOPWTTWV

* YI00£TWVTAG TNV EPTTIOTOOUVN, TO ETTIXEIPNUATIKO TTVEUPA Kal T SlaokEdaon

ETrikevTpo TnG SouA£Idg pag o Avlpwtrog
» TaAavToUxol oUVAdEAPOI e aPoaiwaon 0TV ApIOTEIQ
* ‘EpmioTol ouvepydTeG TV KAIVIKWY YIOTPWYV KAl TWV a0BEVWV TOUG

O1 gukaipieg eTTayYEANATIKNG EEEAIENG

otnv Teleflex gival atrepidpioTeg

* EvOia@épouoa douAeId yeUATN TTPOKAACEIC TTOU 0AG divel TN
OuvaTéTNTA VO KAVETE TN OlaPopd

» Eukalpieg avatrTugng Kal apioTeiag
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«2UVEIONTOTTOINOA TTPIV ATTO KAIPO OTI OTA XEPIA TWV EIOIKWYV TA TTPOIOVTA
UA¢ KAVouV TTpayuUartikd tn d1agopa orn gpovTida Twv acbevwy. Ta
mpoiovra tn¢ Teleflex owlouv kaBnuepiva xiAIadec (wéC Kal auTo givai
n kaAurepn avrauolfBn». — Enrique Grande, Sales, lomavia

MapakaTa®nkn pag n avamTudn |< 4 » >I




[Molol eipaoTe

H 1o1opia Tng Teleflex ¢ekivnoe trpiv atrd 70 kai TTAéov
XPOvia e Eva attAd TTPOIOV — ATTOTEAOUPEVO aATTO £Va
TTOAUKAWVO €ANIKOEIBES KAAWDIO Kal Eva ypavadl TTou
METETPETTE KIVAOEIG WONONG-EAENG O€ TTEPIOTPOPIKES
KIVAOEIG.

Me pia pokpd TTapddoan TToAUCXIdWY dIEBVWY dPaaTNPIOTHTWY TNV
UTTNPECIa TNG 10TPIKNG, TNG AgPOBIACTNUIKAG KAl TNG Blounxaviag, n
ETAIPEIO PAG EXEI ETTIKEVTPWOET €OW) KAl BUO OEKAETIEC ATTOKAEIOTIKG OTOV
KAGOO TNG IATPIKNG TEXVOAOYIAG.

O1 e€ayopég £xouv TTaitel onuavTIKO pOAO OTNV AVATITUEA HaG,
EMTPETTOVTAG PMAG VA AEIOTTOIOUE TOUG KAAUTEPOUG OUVEPYATEC KAl
TIG KAAUTEPEG 10€€C ATTO TIG £TAIPEiEG TOU OpiAou, Kal Tn ouvexn pon
ETTIXEIPNUATIKOU TTVEUPATOC KAl OUVEPYATIaG TTOU OTTOTEAEI KIvnThpla
duvaun yia TNV ETMITUXia UAG.

MapakaTa®nkn Hag n avamTugn

To mpwro push-pull kaAwdio tn¢ Teleflex

Eykaraortaoeig lNaykdouiag 6paotnpiorntag
oro Kulim otn MaAaioia
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«TO ETTIXEIPNUATIKO TTVEUUQ Eival QvaTTOOTTAATO KOUUATI TS OOUAEIAS LAG.
AUTO TO ETTIXEIPNUATIKO TTVEUUA QIETTVEE KAl TOUS YIATPOUS OTOUS OTTOIOUG
QAVNKEI N TTATPOTHTA TWV EUTTOPIKWY UAS TNUATWY — yI' QUTO Kal Td
ITPOIOVTA TOUC UTTAPXOUV £0W Kal évav aiwvay. — Jorge Perez, R&D, HIA

H kouATtoUpa avaTTTUCOETAl HECW

KolvoU opduaTog Kal agiwv |< 4 » >I 6




«H ouada pag ornv Iralia givai
TOAUSIGOTATN KAl ETTITEAET TTOAAEC
artro 1I AEITOUPYiES THS ETalpEiacg, TO
KUPIOTEPO OE XAPAKTNPITTIKO TNG
givar ot 6Aol 0w givail TTOAU
ouvepyaaiuol. lavra givai mpoé0uuol
va Bon6roouyv yiarti avayvwpilouv
0TI OAoI EXOUlIE TOUG IOIOUG OTOXOUGN.
— Sergio del Rosso, Marketing, Italia

H kouATtoUpa avaTTTUCOETAl HECW
KolvoU opduaTog Kal agiwv

MTTOPEITE KI E0€EIC VA YIVETE £VOC KAIVOTOPOG, EUTTIOTOG
TTPOUNBEUTAG KAIVIKA GNUAVTIKWY 1ATPOTEXVOAOYIKWV
TTPOIOVTWV.

O1 epyalouevol Tng Teleflex ival TrpoonAwpuévol oTnv apioTeia. EipaoTe
Ol EUTTIOTOI CUVEPYATEG TWV KAIVIKWV YIATPWYV Kal TwV acBevwy TTou
ecuttnpeToUpE. EipaoTe YEAN TNG id1ag ouddag Kal 0 POAOG TOU KaBeVOG
Mog eival kaiplog yia TNV €€ac@AAion Tng TTITUYXIOG.

Ta oT1eAéxn TnG Teleflex gival dpacTripla Kal Evepyd OTOV XWPO EPYATiag.
2TNPiCouV TNV aVOIXTr ETTIKOIVWVIQ KOl T OUVEPYATia e aTOXO Ol
KAAUTEPEG I0EEC VA YiVOVTAI KTAUA OAWV.

O1 cuvadeA@OI Pag aTTO BIAPOPETIKES ETTIXEIPATEIG, TTEPIOXES KAl
AeiToupyieg dev gexvouv TTOTE OTI N OOUAEIG Pag ETTNPEACEI €V TEAEI
KATToIoV a0B8evh Kal autd pag divel KivnTpo.
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Baoikég acieg

H eTaipeia pag eudokiuei Xdpn OTIC KOIVEC JAG AgieC, UE TOV
AvOpwTTO Va BPIiCKETAI TTAVTA OTO ETTIKEVTPO TNG DOUAEIAC
Mag. Kal xapn oTo TTVEUUQ OUVEPYATIAG TTOU PagG DIATTVEEL,
TTOPAYOUHE ECAIPETIKA TTPOIOVTA KAl UTTNPECIES TTOU
TTpayuaTiKG Kadvouv Tn diagopd oTn (wn Twv avopwITwv

o€ OAOKANPO TOV TTAQVATH.

EmixeipnuaTikO TTVEUUA

* Agi€Te dnuioupyIkOTNTA, TTAPTE pioKa
Kal TTPWTOROUAIEC

* ApopgoAoynoTe TNV aAAayr kai Tnv
KalvoTouia

* AvayvwpioTe TIG EuBUVEG 0ag

XtidovTag geutrioTOoOUVN

* Na eioTe eINIKpIvEiC kKal auBevTIKOi

* Na pINGTE, va BETETE EPWTHPATA KAl
va aKoUTE

* Na divete UTTOOTAPIEN O€ OTTOIOV TN
XPEIACETAI KAl VA €i0TE AIOTTIOTOI

H kouATtoUpa avaTTTUCOETAl HECW

KolvoU opduaTog Kal agiwv

KavTe Tn douA&id diaokédaon
* Na eioTe ouvepydaiuol Kai QIAIKOI
* Na deixveTe TNV EKTINNOT 0OG

» KavTe TOV XWPO £pyaciac aag KaAUTEPO
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«O1 avBpwrrol gival QIAIKOI, uE UTTOREXTNKAV EYKAPOIQ ATTO TNV apx.
O1 ouvadeApoi uou givar EQIPETIKA yevvaloowpol oThv aviaiAayn
yvwoewyv. Orav utTapxel KATToI0C TTI0 EUTTEIPOC OE EVA OUYKEKPIUEVO
mpoypauua, mavra Bonbaci tous aAAoucr». — Chrisen Sim, Customer
Service, 2iykarroupn

Etmikevipo Tng douA&ldg Hag o dvlpwirog
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«ATTO ThV arrown TNS KApPIEPQAC, O dUVATOTNTES aVvEAIENS TTOU uag
mapéxovrail gival eEQIPETIKES. Eiual 1diaitepa TuxepO¢ Tou Bpiokoual
g€ autn 1n 6€on yiarti ToTeUW TTWS UTTOPW va Kavw 1n diagopa. Eivai
UTTEPOXO ouvaioBnua va EEPEIC TTWC UTTOPEIC VA KAVEIC TN d1apopd»

— Upvan Narang, Marketing, HINA

[

O1 gukaipieg eTrayyeApATIKAG £§EAIENG
<4 PP

otnv Teleflex gival atrepiépioTeg
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H Nur Adlina binti Abdullah, Operations
Manager, Kulim, MaAaigia, cpydaletal otn
Blounxavia Twv 1ATPOTEXVOAOYIKWY TTPOIOVTWY
€0W Kal TTEPICTOTEPO ATTO 25 XPOVIA, EVW
epyalotav otnv LMA yia Tpia xpovia TTpiv yivel
MéEAOG TNG ouddag Tng Teleflex.

MavTta pe d1dBeon va AVTIMETWTTIOE! VEES
TIPOKAACEIG OTNV KAPIEPA TNG KO LEKIVWOVTOAG
aTro SIAPOPETIKA TTOOTA GTO AOYIOTHPIO KAl TN
pioBodoaia, TTEpace 0TN CUVEXEIA OTOV TOUEA
Tou IT Kal KaTOTTIV 0€ BECEIC OXETIKEG UE TNV
TTapaywyn, TNV opyavwaon, Tnv TTpounesia, ta
logistics kal TNV €EUTTNPETNON TTEAATWV.

H Adlina ouveyilel va a&loTtrolei 0To £€TTOKPO
TIG duvaTOTNTEG TNG. TNV TTEPATUEVN XPOVIA
oAokANpwaoe 1o MBA TnG Kal gival avoixTr o€
VEEC TTPOKAACEIG.

«[MoTé dev okéPTOPal OTI AUTO HE TO OTTOIO
aoyoAoupal CHPEPQ Eival HOVOBPOUOG VIO
TNV Kapiépa Pou...Av pou d08¢i n duvatdTnta
va €EEPEUVHOW €va VEO YOVOTTATI Ba TO KAVW
OTTWOONTIOTEY, ECNYEI.

O Nikog BouAyapdkng, Country Manager,
MreveAoUs (KaTtw Xwpeg), Toexia kai
ZAoBakia, pbe otnv Teleflex To 1999.

H €€€ANIEN TNG KapIEPaAG TOU ival aTTOTEAETUA
TNG IKAVOTNTAG TOU va Pabaivel ypryopad Kal
va TTaipvel TTPWTOROUAIEG.

ZEKIVWVTOG aTTd TOV TOPEQ TWV Ayopwy, O
Nikog TTEpaoe 0Tn CUVEXEID OTOV TOUED TWV
TTWANCEWV KaI TOU JAPKETIVYK Kol OAPEPQ
epyadeTal WG UTTEUBUVOG TTWARCEWY Kal
marketing yia tnv 1Tepioxr MireveAoug.

2TV TTOPEia ATTEKTNOE TO TITUXIO TOU OTO
marketing pe Tn BonBeia Tng Teleflex.

Tnv idia e€EAIEN pe TNV KaplEpa Tou Nikou €Xel
Kal N KapiEpa kabe dAAou cuvadéApou Tou
TToU BeV PofdrTal va avaAdpel vEéoug poAoug.

«H Teleflex oou divel Tnv eukaipia, aAAd oTo
TENOG, €ival OTO XEPI OOU va TO KAVEIG va
TTETUXEIY, EITTE.

O1 gukaipieg eTrayyeApATIKAG £§EAIENG
otnv Teleflex gival atrepiépioTeg

O Francisco Camacho, Engineering
Manager, Nuevo Laredo, Megik9, rjtav
£vag aTrd TOUG TTIPWTOUG £pyalOuEVOUG TTOU
TTPOoCoAAPONKav oTo epyoaTdalo 1o 2004.

Me tnv Tapodo Twv eTWV 0 POAOG TOU
OleupulvONnke Kal orjuepa dleubuvel oAOKANpPO
TO MNXOVOAOYIKO TUNUA TOU EPYOCTOTIOU.

«O1 gpyodoTEG Pou TTaigave onuavTikd poAo
OTO VO TTPOCAPUOCTW ETTITUXWGS OTIG VEEG UOU
apPHOBIOTNTEG KAl N ekTTai®Euon TTou EAafa Ta
TTEPACUEVA XPOvIa, 1IDlaiTEpa oTo Six Sigma
Black Belt kai og 6épaTa dioiknong, Boriénoe
eTTiong», €Enyei.

O Francisco o1roudddel yia va aTtToKTACEI
MBA oTa olkovouiké Kal B€Ael va ouveyioel va
mpooépel otnv Teleflex.

«M’ apéoel 181aiTEPa AUTO TTOU KAVW Kal BEAW
VO OUVEXIoW va eEeAicoopaI», AEel.
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O Harry Green, Key Account Manager,
Raleigh, HMA, ¢xel mepdoel atmo TToAAG
TTOOTA OTA €€ XPOVIa TTOU OOUAEUE! yia
eUAG Kal gival o AvOpwTTog TwV EIBIKWV
QATTOOTOAWV.

ATTO Tnv €€uTTNPETNON TTEAATWY OTO leasing
Kal a1ro €KEI OTOV ONUEPIVO TOU POAO OTN
dlaxeipion oxéocwv Pe Bacikoug dIAVOEIG,
ME TRV TTépodo TwV eTWV 0 Harry éxel uddel
TTOAAG oTnv TTPd&EN Kal Ta eQapuolel oe KABE
véa Tou B€on.

«Exw atrokTroel TTOAAEG Kal SIAQOPETIKES
eutTeIpieg otnv Teleflex Tou €xouv TTaigel
ONUAvTIKOTATO POANO OTNV ETTITUXIO HOUY,
egnyei. «O1 gutTEIpieg AQUTEG €ival TTOAUTIMEG
yiaTi e Bondnoav oAU va eEEAIXBW».

H Erin Burbules, Senior Accountant,
Wayne, HIMA, w¢ véa epyaldpevn QEpVel

M1 @PECKIA OTTTIKA OTNV OPAdA TNG.

Ortav evrdxdnke Tépuaol oTo dUVAUIKG TOU
OIKOVOWIKOU THAMATOG €idg, OTTWG AEEl, TNV
Teleflex wg «pia eTaipeia apkeTd peyaAn yia
va ue BonBroel va e¢eAixBw, aAAd Kal apKeTA
MIKPH WOTE va gival eu@avn Ta amoTeAéouaTa
NG KABNUEPIVAS OUUPBOANG TOU KABE
epyalopEVOUY.

H Erin ékave atmod tnv apxn aicbnti tnv
TTapouaia TNG W¢ HEAOG PIOG OUAdag
TTOU QO XOAEITaI PE TNV EQApPUOYN EVOG
VEOU OUCTANOTOG AOYIOUIKOU AOYIOTIKAG
TTapakoAouBnong.

‘Exel ouvelo@épel €TTiong oTn dnuioupyia
€VOG TTI0 O1a0KEDAOTIKOU KAl OIKOYEVEIOKOU
KAigaTog oTa KeEVTPIKG ypageia TG
ETAIPEIAG, TTPWTOOTATWVTAG OTN dnuIoupyia
MI0G OPAdAG TTOU OPYAVWVEI OUABIKES
OpaCTNPIOTNTEG KAI KOIVWVIKEG EKBNAWOCEIG
yla Toug epyalouevoud.

O1 gukaipieg eTrayyeApATIKAG £§EAIENG
otnv Teleflex gival atrepiépioTeg

O Rashid Anjum, Surgical Sales, New
England, HIMA, r1p8¢e o1i¢c Hvwpéveg MNMoAiTeieg
atrd 1o MNakioTdv 10 1994. O «RA», 0TTWG

TOV aT1ToKaAoUy, epyaldTav o€ BevlIvadiko
EVW TaUTOXPOVA PABaive TN YAWood Kal

TNV KOUATOUPA TNG VEQG TOU TTaTPidaC.
ATTo@oiTnoE aTrd TO TTAVETTIOTHIO EVW)
O0UAgue TauTOX POV 0€ BUO BOUAEIES KAl
¢€BaAe oTOXO va KAvel Kaplépa oTh Blognxavia
TWV 10TPOTEXVOAOYIKWY TTPOIOVTWV.

=eKivnoe va gpyaletal otnv Teleflex To 2009
WG EKTTPOOWTTOG TTWANCEWV XEIPOUPYIKWV
EPYAAEIWV Kal TUVTOPA YVWPIOE TTOAAEG
ETTITUXIEC Kal BpaBelTnke yI" auTéG. 'Exel NdN
TTpoaxOei o€ UYPNAOTEPES BETEIG KAl OTOXOG
TOU gival va ¢TacEl akoun YnAoTepa.

«Taxutnta, ogpacuog oTov TEAATN, TTABOGC yia
TNV €TITUXIA, OpEEN yIa dBNoN Kal Epyaciokd
NBo¢ — auTd Pe PEpav eKei TTOU Bpiokopal
ONMEPOY, ECNYEi. «=€pW KAAG TOUG OTOXOUG
TNG ETAIPEIAG KAl €ival JeyAAn IKavoTroinon va
yvwpileig 611 oTnv Teleflex dev £xeIg aTTAWG
Mo SoUAEId — €XEIC KAPIEPOAY.

AR B d g
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Cynthia Neill
Accounts Payable W
HMA 7

Marketing, HMA
|

=Amanda Webb
.~ Regulatory Affairs,
HRAA

Luca Formigli
Human Resources, |
ITaAia

Bill Schaal
. Sales, HMA

arlotte Norwood \
Marketing, HvWHEVO Baailelo

Euxapiotoupue 1TOAU TOUG £pyadOuEVOUG QUTOUG
(kar TToAAOUG GAAOUG) TTOU KaTEBETQV £OW TIG
TIPOCWTTIKEG TOUG EUTTEIPIEG KAI JAPTUPIEG.
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«Ta mpoiovTa uag mpayuartika kavouv 1n diagopad. 2wlouv (wEg.
2Tnv Eraipgia pag, Kabe pyalouevoc Kavel tn diagopa. H duvaun tng
Teleflex gival appnKTa ocuvu@aouévn U TNV eEEAIEN TwV avBPWITWV LUACY.
— Cam Hicks, Vice President, Global Human Resources

Corporate Office
550 E. Swedesford Road, Suite 400, Wayne, PA 19087, USA

yla TTEPICOOTEPEG TTANPOPOPIEG TTAPAKAAW ETTIOKEPOEITE TO site teleflex.com

Teleflex is a registered trademark of Teleflex Incorporated or its affiliates.
©2018 Teleflex Incorporated. All rights reserved.

TMeleflex



http://www.teleflex.com
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